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1983 4F, L[ i F = KB UE - 5
(Jenny Thomas) 7E { #5 SCAb 5 H e i) — 3
O E IR TR 1% ( Pragmatic Failure )
R B 1B DR E SO AN e B T 1
B9 F XL (the inability to understand what is
meant by what is said) , J-F Hit—24 MiE
BT RS R R, 1 H T8 0 HE &
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MAREEH,
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FIRF Rz gE T E N AN E AT B
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RIG X 45" (Dynamic Message Equivalence )
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B SCARAF R SR SR 55 20k 4 A5 T
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“E” 54 DUET R WERE, 4Es IR0
TET AP TR, AR RT3 — > 4 8l
T AL G — , M0 T )5 SO BRI
R E L, PR AT DL R I E PR R
B bl 2328 )52 S A% 8 . 4Bs 1938 AR BRI
A5 BT AE AT DAL RE T FH o 5 R R, U R
SR 55 D80 45 AT DRk 52 7 R iR
4Es Bl HRETE R R R AL T YIS AT AT )
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I, By B B PRt b 22 s e v
R Al 35 3 >R FH AL i 88 I N T AB By 5
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5] 1. Professinal manufactuer of press

brake, sher and rolling machine. ( Anhui

Sanxin Heavy Industry

Manufacturing Co. ,Ltd. )

Machinery

1] 2 . Kidney beans are our native foods,

collected fresh beans from farmers when new

crop harvesting in September to October every
year , processing in our own factory in Dalian
port, then export to abroad directly. ( Fuyang
Bestop Import And Export Ltd. )

] 3. Guar gum is obtained from the

endosperm of Guar bean seeds after peeling

and embryo removal , after cleaning,drying and

crushing, adding water, then hydrolyzing under

pressure, precipitating with centrifuging and

separating, drying and crushing. ( Fuyang
Bestop Import And Export Ltd. )

5l 1 " B9 professinal , manufactuer H} ¥t
T PFE R R, K Ml professional |
manufacturer, ] 2 FAGIEIEESIRR A T
12122431 collected B FE43iA) processing 3]
1] JFIE export, FIBA—EL, N iZAR P62 5 &
i kidney beans 21T N AT H I8 B IRZ #H
KA BE E S BB AR A, "R 2 Bkl

“Every year, kidney beans, our local specialty ,

are collected from local farmers during the

new harvest in September to October,
processed in our own factory in Dalian port,
and then directly exported to foreign
countries” , i 3 4121 JIN /K 52 B A A8 7 i 4
1 F2, peeling and embryo removal f9i% # 32
4% Guar bean seeds, Ifif 2 J5 A B 7E 43 18]
cleaning . drying and crushing 2§ {9 1% #i 3= 1%
J2 the endosperm , H B T B FEL5H) , BT AN FF
] 3 4% 24 A “ Guar gum is obtained from the
endosperm of peeled and germ-removed Guar
bean seeds after being further cleaned, dried,
crushed, hydrated, then hydrolyzed under
pressure, centrifugally separated and at last
dried and crushed again”
2. RYBIEHE R M T ZIEAKIR
LR S R R SO T b L AR A
FHRARALIEAT SCHE % it R 2 = A
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5l 4. Nearly 30 years experience in

manufacturing, research and development

drinking bottles, Anhui Fuguang Industrial
Co. ,Ltd. was established in the year of 1984,

and manufacturing water bottles for 26 years,

divisions of plastic, glass and stainless steel---
We are dedicated to make life better by
bringing you more affordable exquisite
products” ,

5] 5. “HUAXIA Machine” is a famous

brand rated as Safe production standardization

Enterprise, High-tech Enterprises, Abiding

with its registered capital CNY 128 000 000

Contract Re-credit Units, Private Technology

and cover 349 000 m plant area. From the

Enterprises, Provincial Enterprise Technology

beginning of the first space bottles, Fuguang

through persistent hard work and sticking to

Center, High-quality Cutting and Bending
Machine Manufacturer. ( About Us, Anhui

the principle of product-centric, quality-

oriented has provided millions of health bottles

to three generations customers in more than 30

countries around the world. It has won the trust

of customers and has gained great market

recognition. ( Anhui Fuguang Life Technology
Co. ,Ltd. )

AN 4 P 8ol 3 A A 7 g B 1
E3]177i el v o U I3 S8 7 AT U 2 4
ST R DT H A A A I AR 4 2 R A
L RESI MR S5 RE J) , B 15 g HAE 1 A i
WK eI BE AT SO AT, 5 5 i e %
e Y8 T AR N SR e, [, DR A
R = AFRIEAEMIER RS, X5
0 AR AL A B A B % A SR 5
RARAEIE | ME LIRS 152 25 i S0 | BT LK B3] 4
HEH R “As a bottle

manufacturer of nearly 30 years’ experiences,

leading water

we are committed to provide you with
professional one-stop service of production,
marketing , innovation, research and
development of plastic, glass and stainless steel
cups in large scales. From the first space cup
to millions of high-quality healthy cups, we
have won trust of three generations of
customers in more than 30 countries around the
world. We have CNY
128 000 000 and standard factories of 300 000

square meters in the national 5A-level scenic

registered capital

spot Sanhe Ancient Town, including three

HuaXia Machine Manufacturing Co. ,Ltd. )
1] 5 S X i Ml A 1 T e ) SR R 5 i
T H0PE (RS HERG . BN, Firy RSk 5
HBAAR I ST | R 2Rl G ) A ) 2
KB R, &0t A& Rk, AW E T
“2009—2010 4F 48 G 4 7] ¥ £ FH B L
“2008 448 HAR BT BT AILIR M TIRL B R a4
Ak 2016 AF T 2% B B B AIEIE S 7 3
TSR E TR, R 5 B8k “ We have
won honors

such as provincial unit of

observing contracts and maintaining our
integrity during 2009—2010,

provincial demonstration unit of high-quality

commercial

shear folding machine and blade mould in
2008 as well as municipal high-technique

product certificate in 2016” ,
= RAEFTHEEMITLLER S
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I 45 P TR L ) SRS R Y R S 1, A A
b (9 33 SCFAE /T, 4 < abide by contracts
and keep one’s word” “ honor contracts and
maintain one’ s commercial integrity” “ value
one’s contracts and maintain credibility " 5%,
“abide by” i # 5 laws ., agreements , rules
decisions 25 1AIEHEHC . “keep one’s word” HY
FIBEA RN, RELWE A, “value
one’s contracts” F1“ maintain credibility” #f &
FIE R A W,
“ observing contracts and maintaining our
commercial integrity” 7] DB 4 A% k18 S,

IR WA TR S ey =80 G = A SR T /N
BOY R R, 5 W02 B an il 2 61 3 P
AN ], DOE LA BUE | 38 18 543 ) 22 [6]
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SCURAR B B SO B RHAE , 76 75 55 B
HOR TR rh G 5 R ) ) SRR FE A
JEHANR . FEAEE B, by R I O A S
A, FEE R AR T RN R 5 2 LR AL
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B, 15 ANRE HaR R T LAY XS5 T R
BT SCURXT A5 QX A7 SCH A 3k 7
AT G M ARk, FEAT SO B K e
Al “ HEA T S S AR R A S —
AFR“we” “our” “us” , B AMFIEERRT
B NAPEFBENE 1T we™ “our” “us” F T 1T
i TR P DEEE R, ERE TR L,
R E E R A B ik, s AN
PRICFLE " 7] 13 K “ highly competitive” , “ —
WP A A" HiER “as ever”, “ il =2
— & ph—JE = HE “unique” , T A I
A, K 7 i CEE RE B, NTTEAF &
PR P FRIR 2T, — Lo E R S0k TR )
ot 2R DR 55 4 25 R AR R 2% R 4 il
REAE” Al fAjPE A “ Fulfilling its commitment
to serving the public and developing China’s
financial services sector” , “ Jj £8 BEME R 154y
SR AT R A 1) 45 1 “ despite many hardships

and setbacks” '
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Durable Aluminum Construction

Our baby bassinet is meficulously crafted from sturdy
aluminum materal, keeping your baby's safety In mind. A
durable aluminum frame won't crack or break easlly and will
last you for years to come. Also, added features lie a lorge
basket and silent swivel wheels make this baby bassinet
must-have for your littie ones.

2 Wik RONBEI 2 LZ B & A

55 UG A AR B SO, HR
5 5 P TR PO T TR D — A TR TS
R, AR % P AT L T Rk, (H
X TR R, SCF R KA AE LU 4 5
S PR HER o 222 B O T N2 B KA, 5
M 5 5T B A7 %

L Feistel T & IR & v an &1 3 By
TN, NSRS, B SCEs A (A MERR IS T TH
AR, B, XF 2 WEES, X
AL HERRAL B, B % FiC AT A AT RE PRI
HW B F A ey, IR PR MIA , JE 52 1)
GUFTFF IR BE 5 i O e 55 IR, TS
HERR O3 B85, WA B, 1B s 12 8
Feistel & M #H1& B an &l 4 s, Hir,
Ze b 4 i P8 6 LA R AR 1 1 & 1D T Y ()
8 frizzy hair , yellow ,damage F1ffi F J5 #0944
¢ healthier . strong . shiner | less frizz , 4% #ii &

38 M AN KL B T 30 R, 8 7 i

AYAZ 032 5 health hair  health life | §UHE % 5
PIRRER, A7 L B T Y % 51 microfiber
hair towel B LY, AT LALER P 75—
) T T g . T 6 T PRT 58 O B 1)
outstanding water absorption, no slipping no
falling ,wide application ,one for all 3 packs 3
colors JE 42 B W E A7 MR BB R 7s |, BEEC LA f
T 5y ) SO I g s TR R

4 BIE BY2EBL Feistel T & M iEEE A

Fh ot T O R T SOk 2 S AR B E

T8T R T ] SCHE BE A AR v s8R b HR o Ee R TR

L5 R 1 Al 32 T P E, R R O e B

RS2 F PRI N T i AN B )

FETORIAFVE B BOR, W N A4

1] SE AL T o ST R DU P S hun iy
A7 IXURS |, LA S0 R 55 D38 ) X 45
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Pragmatic Failures and Optimization of English Web Pages of
Cross-Border E-Commerce Companies under 4Es Standards .
Taking Anhui Companies on the Alibaba International
Platform as Examples

CHAI Mao ,FAN Jiqun ,XU Jixuan
(School of Foreign Languages,Huainan Normal University , Huainan 232038 ,China)

Abstract . This study taking English web pages of Anhui cross-border e-commerce companies on
Alibaba International Station as the research object, with the pragmatic failure and the 4Es standard
in business translation as the theoretical framework, analyzes specific manifestations of
pragmalingustic errors and sociopragmatic errors, compares linguistic and cultural differences
between Chinese and Western e-commerce web pages, and proposes optimization strategies for web
pages of cross-border e-commerce companies from four aspects of semantics, style, culture and
business equivalence, with a view to improve business pragmatics research and promote cross-
cultural business communication.

Key words: 4Es standard; cross-border e-commerce companies; English web pages; pragmatic

failures
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